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Abstract 
This study aims to investigate the using behavior of social network to build LIS learning community of Mahasarakham 
University’s undergraduate students. The results demonstrated that, before participated into the research, most of the 
undergraduate students have their own Facebook accounts and all of them could access the Internet. The highest frequency of 
using Facebook was 7 days per week while the duration of use was around 1-3 hours. Most of undergraduate students agreed 
that it was more convenient to follow up and they could ask some inquiries all the time. They were also satisfied to know and 
talk to other students studying the same subject or having similar questions. When they had any inquiries or would like to 
update information, they would read wall posts of their lecturers and curriculums to check news, announcements and 
assignments. Moreover, they used chat function to communicate or ask their lecturers or friends their questions with. To the 
problems and obstacles of the use of Facebook, nevertheless, most of undergraduate students felt that it was unsafe and they 
were afraid that their information would be revealed. Besides, they had to follow up the information from too many people 
because not all of lecturers used Facebook. 
© 2014 The Authors. Published by Elsevier Ltd. 
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1. Introduction 
 
Nowadays, an online social network has played an important role as a medium of communication to make new 
friends beyond boundaries.  It is easy to receive, share, connect and access the information on the online social 
network (Rosson et al., 2009).  Then, it has become a new trend to gather people who are interested in the same 
things.  It is also applied as a tool to show the power, both positively and negatively.  Particularly Facebook, with 
over 5 million accounts worldwide, it has empirical influence on several positive and negative phenomenon.  In 
addition, the online social network such as Twitter or Facebook is applied as an area to build the learning 
community or advertisements for many products, services or business operations.  It can quickly approach 
Elsevier Ltd. This  an open access article under the CC BY-NC-ND license 
(http://cre tivecommons.org/licenses/by-nc-nd/3.0/).
Selection and peer-review under responsibility of the 3rd International Conference on Integrated Information.
99 Natita Waiyahong /  Procedia - Social and Behavioral Sciences  147 ( 2014 )  98 – 103 
numerous consumers, which can lead to tremendous business value.  The users can endlessly convey stories to 
their friends or other persons in their own network as well. 
Similar to current Thai society, the online social network has become popular among the students, working-age 
people or even organisations and companies.  It is adapted as another method to approach target customers.  For 
instance, Facebook or Twitter providing free accounts attracts a lot of people at all ages because of fast 
communication without any limitations of time and place.  Teenagers mostly use this kind of channels to contact 
and make an appointment with their friends, send the information, create special groups for those having the same 
interest, as well as share images and stories to other people. 
Recently, the online social network has played significant role in people’s lives.  Various organizations or 
companies have adjusted the online social network for their benefits.  The free online social networks allow the 
persons to access the information faster until it becomes a community.  Some groups or organizations are 
established to exchange the information from each other, for example, meeting, important assignment, and etc.  
Similarly, the online social network is utilized to the LIS to build the learning community in a visual world of the 
online social network which has increasing influence on the undergraduate students’ daily life, especially 
librarians.  Unlike the past, the librarians do not have old-fashioned personality and live with piles of books 
anymore.  This occupation has changed a lot in the present world because they have to always develop their skills 
for all types of information technology to apply to libraries.  They must have depth of insight, specific knowledge 
and understanding to implement the information technology to manage the information such as sourcing, storage 
and distribution.  Additionally, they must be able to instruct users to learn and understand the information 
technology used for data search (Chowsilpa, 1996).  To benefit and facilitate the users as much as possible, 
therefore, the LIS learning community is used to communicate and exchange the knowledge from each other.  
Besides, this community will help improve other skills as follows: 
Information Exchange: It is beneficial to exchange the information and news between the users on the online 
social network such as text, image, sound, video, and etc.  The users do not need to search for original files like the 
past.  They just share and publish of contents in the visual community and other members can access the same 
information as well. 
Information Technology: It is applied to access the information of the LIS learning community in the visual 
world.  Also, it is helpful to improve the skill and proficiency leading to positive effect on the knowledge 
implementation for the information service in the future. 
Language: The skill of using correct and appropriate language, both Thai and English, can be enhanced in the 
visual community.  The information should be sent with precise meaning for the same understanding without error, 
distorted language, impolite and informal language to avoid deviation and distortion of information. 
Morality and Ethics: The use of online social network to build the learning community must be concordant with 
rules.  The users must realize the importance of published information if it is correct and suitable. 
2. Objectives 
• To examine behaviors and patterns of the use of social network to build the LIS learning community. 
• To inspect problems and obstacles of the use of social network to build the LIS learning community. 
3. Methodology 
This is an exploratory research applying an observation and content analysis.  The steps of research are listed as 
below: 
1. Study literature related to the research. 
2. Analyze the contents, texts and opinions on Facebook to create a questionnaire. 
3. Design research tool which is the questionnaire to survey the behavior of Facebook usage as part of the LIS 
learning community.  The questionnaire consists of 3 parts as follows: 
Part 1: Personal status of respondents including gender, year of study and educational stream 
Part 2: Questionnaire on the behavior of the use of online social network with single choice (single answer) 
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Part 3: Questionnaire of the use of the online social network with multiple choices such as 
1. Five rating scale: 
Never, less, moderate, often, very often 
2. Multiple responses 
3. Opinion expression  
The questionnaire is constructed by following these steps as below: 
1. The author has observed the behaviour of Facebook usage, status post, opinion expression, use of language to 
communicate with the author, classmates and lecturers of the curriculum.  Then the author has taken notes and 
copied some important issues for content analysis related to the building of LIS learning community.  Moreover, 
the content is divided into several categories. 
2. The questionnaire is designed by applying the analysed content.  After that, it is tested with 39 undergraduate 
students who are not the samples of this study to check the accuracy of content, language and clarity of questions. 
3. The questionnaire is improved and edited for more suitability.  
4. The samples of this research include 48 undergraduate students majoring in Information Science in the 2nd- 4th 
year.  They are voluntary respondents and always use Facebook.  Besides, they have ever registered to learn with 
the author and used Facebook to contact and submit the assignments to the author. 
5. The data is collected in the 1st and 2nd semester of 2012.   An online survey is conducted through Survey 
Monkey (www.surveymonkey.com) due to certain special features.  It can create an automatic connection to 
Facebook and help screen the samples that always use Facebook.  The questionnaire’s URL is posted on the 
author’s wall on Facebook as http://www.surveymonkey.com/s/TPRBQTK 
4.  "Facebook" to Build an LIS Student Learning Community 
According to the study on the behavior of Facebook usage of Mahasarakham University’s undergraduate 
students, the results can be concluded as below: 
Status of respondents 
Most of samples or 60.4 percent are male undergraduate students of Mahasarakham University while 39.6 
percent are female.  In addition, most of them or 56.3 percent are studying in a normal stream whereas 43.8 percent 
are attending into a special stream.  Furthermore, most of them or 45.8 percent are studying in the 2nd year. 
Use of social network of undergraduate students 
Regarding to the data analysis of the social network usage of the undergraduate students, all of their rooms or 
100 percent are connected to the Internet.  Additionally, most of the samples or 75.0 percent use many websites to 
publish their “selves” (such as myspace.com, hi5.com and facebook.com), followed by 22.9 percent of them using 
several websites to publish their “VDO clips” like YouTube.com, Yahoo VDO, Google VDO, Flickr.com, and 
Multiply.com.  Besides, 2.1 percent of them use some websites grouped by the same interest such as Digg, Zickr, 
and duocore.tv. 
To the top three frequency of Facebook usage, most of the samples or 56.3 percent sign in 7 days per week, 
followed by 5-6 days per week and 3-4 days per week at 29.2 percent and 12.5 percent, respectively. 
To the top three duration of Facebook usage, most of the samples or 39.6 percent spend 1-3 hours, followed by 
4-6 hours and more than 6 hours at 31.3 percent and 16.7 percent, severally. 
To the top three Facebook usage for learning, compared to the total duration spent on Facebook, most of the 
samples or 37.5 percent use Facebook for learning between 21-40, followed by between 41-60 and between 0-20 at 
31.3 percent and 16.7 percent, consecutively.  
Attitude and Belief towards Facebook Usage to Build Learning Community 
Before the samples are asked to add the author as one of their friends on Facebook, most of them or 60.4 
percent have ever used Facebook whereas 39.6 percent have never used it. 
Additional, the attitude and belief of them towards Facebook usage to build the learning community are at high 
level.  They agree that it is more convenient to contact and follow up other persons’ movement.  Besides, they can 
ask their questions all the time.  The average of this aspect is at the highest level or 3.92, followed by the 
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satisfaction to know and talk to other students attending in the same class or having similar inquiries.  The average 
of this aspect is 3.88. 
Table 1.  Attitude and belief towards Facebook Usage to Build Learning Communit 
 
Attitude and belief towards Facebook Usage  
 
Level Frequency Level of Opinion 
 







Facebook usage can make lecturers admire me. 2.19 48 Low 
Facebook usage can make me feel like an important person. 2.48 48 Moderate 
Facebook usage affects learning behaviour. 3.46 48 Moderate 
It is more convenient to contact and follow up other persons and 
it is easier to ask questions all the time. 
3.92 48 High 
It is contented to know and talk to other students attending in the 
same class or having similar inquiries. 
3.88 48 High 
It is more comfortable to express academic opinions on Facebook 
than in the class. 
 
3.21 48 Moderate 
 
To the top three opinions towards Facebook usage for learning, most of the samples usually use Facebook for 
learning as follows.  Firstly, they read the lecturers’ wall posts and page to follow up the news, announcements and 
assignments with the average at 3.79.  Secondly, they use the chat function to contact or ask their questions with 
friends and lecturers with the average at 3.60.  Thirdly, they use the wall post to publish texts, links, images or 
videos to exchange the knowledge with other people with the average at 3.35. 
Table 2.  Opinions towards Facebook Usage to Build Learning Community 
 
Please choose the answers mostly concordant with your opinion 
towards Facebook usage for learning  
 
 
Frequency Level of Usage 
 
Reading the lecturers’ wall posts and pages to follow up the 







Using the wall post to ask some questions. 3.25 48 Moderate 
Using the wall post to publish texts, links, images or videos to 
exchange knowledge. 
3.35 48 Often 
Using the wall post to submit assignments 3.46 48 Moderate 
Using messaging function to ask inquiries. 3.42 48 Moderate 
Taking part in discussions or comments on the wall post. 3.23 48 Moderate 
Using the wall post to express academic ability to the public. 2.79 48 Moderate 
Using the wall post to show identity and make acknowledgement 
of being a part of LIS society. 
2.94 48 Moderate 
Using the wall post as an informal and familiar channel to contact 
with lecturers and friends. 
3.29 48 Moderate 
Using the chat function to contact with other people or ask some 
inquiries. 
3.60 48 Often 
 
X 
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The top three problems and obstacles of Facebook usage as the part of learning community are shown as a 
percentage of usage frequency including feeling of unsafety and fear of information disclosure at 50.0 percent, 
followed by unnecessary follow-up from too many sources at 47.7 percent because not every lecturer uses 
Facebook.  However, some of them or 34.1 percent think that academic condition is decreased and it seems 
ridiculous when using Facebook. 
Table 3.  Problems and obstacles of Facebook Usage as Part of Learning Community 
 










Feeling of unsafety and fear of information disclosure 22 50.0 
Internet service cost 9 20.5 
Lack of privacy 12 27.3 
Waste of time 6 13.6 
Decrease of academy and being ridiculous when using Facebook 15 34.1 
Unnecessary follow-up from too many sources because not every lecturer uses 
Facebook 
21 47.7 
Others 3 6.8 
 
5. Conclusion and Recommendations 
According to the study on behaviour of Facebook usage to build the learning community of the undergraduate 
students majoring in Bachelor’s degree in Information Science Program, Mahasarakham University, there are 
several issues for discussion as below. 
Before participating into this research, most of samples have their own accounts on Facebook and all of them 
can access the Internet.  The highest frequency of usage is 7 days per week and the duration of usage is around 1-3 
hours.  Besides, most of them agree that it is more convenient to follow the movement and they can ask the 
questions anytime.  They are also satisfied to know and talk to other students learning the same subject or having 
similar questions.  When they have any inquiries or would like to update the information, they access the wall post 
of lecturers and curriculums to follow the news, announcements and assignments.  In addition, they use the chat 
function to communicate or ask their questions with friends and lecturers.  To the problems and obstacles of 
Facebook usage, most of the samples feel unsafe and fear the information disclosure.  Furthermore, they have to 
follow the information from too many sources because not every lecturer uses Facebook. Certain recommendations 
are provided for future research as follows: 
1. Regarding to the above findings, suitable measurements should be determined and continuously developed to 
reinforce responsibilities and ethics of Facebook usage as well as other online social networks. 
2. Standardized research tools should be prepared to study the behaviour of Facebook usage of undergraduate 
students.  They should be applicable to design and improve related theories and conceptual framework to build 
various learning communities. 
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